
 
 

Marketing Report: July 2026 
 

Participation in Marketing/Networking & Community Events 
(Since June 25 Board meeting) 

• Grant and Sponsored events: Hugs Grand Opening and pre-events, Summer of Soccer at TUPPS, 4th of 
July Parade and Block Party, RED WHITE & BOOM,  

 

Press, Social Mentions, Tags, Shares  
 

• Press: Airport (Community Impact, North Dallas Gazette, Courier Gazette, Community Impact), 
Hugs (WFAA, Community Impact, Courier Gazette, Dallas Morning News, McKinney Weekly, Local 
Profile), Hub 121 (McKinney Weekly), TUPPS Silo Fields of Fidelis (Community Impact) 

• Social mentions: TMR, MillHouse, ManeGait, McKinney Lions Club, Visit McKinney, Chestnut 
Square, Hugs 

 

Website Metrics 

June sessions continued to show increase over 2025. Top pages viewed were Calendar, Grants, and About 
Us. Peak daily website visits align with social posts related to Summer of Soccer, Texas Music Revolution, 
Project Grants, and McKinney National Airport. 
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Facebook 
For Facebook, followship increased to 5,884 with top performing posts related to RED WHITE & BOOM, 
Juneteenth, Texas Music Revolution, Airport/Avelo, Summer of Soccer, and Project Grants. 
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